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CAITASIAN  APPLES  TRimCPH  AT  IMRIAL  FRUIT  SHOW 


FOHEIGi:  KEWS  ON  APPLES 


Although  American  orchards  supply  a  large  proportion  of  the 
apples  imiDorted  into  Great  Britain  -  and  will  doubt]. ess  long  continue 
to  lead  in  this  trade  -  it  is  nevertheless  incuJTibent  upon  our  apole 
industry  to  keep  the  quality  of  its  exported  fruit  up  to  a  high  standard 
This  necessity  is  clearly  indicated  by  the  success,  of  our  most  important 
coriipetitor ,  Canada,  at  the  Fifth  .Annual  Im.^erial  Fr^J.it  Shoxv  held  in 
London,  from  October  30  to  November  7,  this  year.    With  nine  entries  in 
the  British  Empire  section,  Canada  won  nine  prizes,  giving  a  convincing 
Droof  of  Canada's  supremacy  among  the  apple  producing  countries  of  the 
British  Empire . 

British  Columbia,  especially,  made  great  strides  tov/ard 
capturing  European  favor  by  her  striking  exhibit  of  beautiful  fruit. 
British  Columbia  Jonathans  this  year  displaced  the  Mcintosh  for  first 
place  in  the  dessert  apple  class.    British  Columbia  Mcintosh  and 
Winesaps  captured  second  and  third  prizes,  while  Ontario  varieties 
were  given  fourth  and  fifth  places.     In  the  cocking  ap'ole  class, 
Ontario  took  first  prize  with  Rhode  Island  Greening;  British  Columbia 
second  and  third  with  Rome  Beauty  and  Northwestern  Greening;  Ontario 
fourth  with  Rhode  Island  Greening;  a-nd  England  fifth  with  King  Edward. 
In  the  Overseas  section  British  Colrunbia  won  first  in  nine  classes, 
and  Ontario  first  in  four. 

Following  up  the  splendid  display  of  Canadian  apples  for  two 
years  at  the  British  Empire  Exhibition  at  Wembley,  these  annual 
exhibitions,  are  having  a  telling  effect  on  the  British  buying  public, 
in  building  up  a  preference  for  British  goods.     Canadian  growers  will 
unquestionably  profit  by  their  enterprise.     In  meeting  this  competition, 
American  apple  growers  and  shippers  must  recognize  that  pleasing  the 
palates  and  pocketbooks  of  the  people  who  buy  and  eat  apples  is  a  very 
sound  and  formidable  m.aiiner  of  holding  and  extending  preference  for 
their  product . 


f 


Edwin  Sm.ith, 
Specialist  in  Foreign 


Marketing 


